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CULTURE BUSINESS
ADVANCES GLOBAL
THINKING AND BEST
PRACTICE IN THE
DEVELOPMENT OF
ARTS AND CULTURE.

OUR MISSION
BRINGING
CULTURAL
FUNDRAISERS
TOGETHER

The world of arts and cultural funding is changing.
Philanthropy, corporate sponsorships, member
and patron schemes, and partnerships of all kinds
are all becoming ever more important sources
of income. At Culture Business, we believe that
sharing ideas, experiences and best practice from
across the arts can help everyone – individuals,
organisations and the sector as a whole –
innovate and thrive.
Culture Business Sydney is the 10th edition
of the conference. It will bring together 200
cultural leaders, senior arts professionals and
fundraisers for two days of immersive learning,
masterclasses and case studies.
Participants come from museums, visual and
performing arts, foundations and corporations
to explore emerging strategies and international
best practice in development and philanthropy.

“For everybody who works in
the arts to get together to talk,
share ideas, experiences and
problems. It is a hugely important
platform.”
Will Gompertz,
Arts Editor, BBC
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OUR NETWORK
200 DELEGATES
FROM A GLOBAL
NETWORK OF ARTS
FUNDRAISERS

Culture Business Sydney delegates are leaders
and decision makers in their fields – from CEOs
and directors, through to heads of department.
The core community is drawn from development,
partnership, philantrophy and marketing teams.
Together with businesses, public organisations
and foundations, universities, think tanks and
private consultancies, they are united by a desire
to develop their knowledge and skills, and to help
their organisations find new revenue models.
Participants come from Australia and New
Zealand, the Americas, Europe, Asia and the
Middle East.

“I had a great experience, it was
very inspiring to share stories
with peers from around Australia
and the world, and spend time in
some of our wonderful cultural
institutions.”
Fleur Griffiths,
Philanthropy Manager, Sydney Philharmonia
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THE EXPERIENCE
2 DAYS OF
IMMERSIVE
LEARNING,
DEBATE AND
EXCHANGE

Culture Business Sydney is a rich and stimulating
learning experience, with conference sessions and
events taking place over two days.
The Australian National Maritime Museum which
plays a critical role in its community, preserving
and reflecting Australia’s history, makes an
excellent host for the conference.
Culture Business Sydney features:
• Keynotes and plenary sessions from leading
fundraisers and donors
• Panel discussions exploring the biggest
challenges and opportunities for the sector
• Case studies offering in-depth learning from
key successes – and failures
• Group and one-to-one learning opportunities

“It was definitely a fruitful
conference which inspired
new ideas and reinforced
existing ones too.”

Tricia Tan,
Manager Communications & Marketing,
National Arts Council Singapore
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THEME
THE ART OF
FUNDRAISING

Over 2 days, Culture Business Sydney will gather
200+ arts professionals to shine a light on cultural
philanthropy and on the issues facing fundraisers
today.
Topics include:
• How does one most effectively prospect,
cultivate and retain a corporate sponsor?
• What are the steps involved in designing,
adopting and sticking to an effective long-term
fundraising strategy?
• How can we best engage with our boards and
committees?
• What type of development staffing structure is
most conducive to success in fundraising?
• How can a crisis be transformed into an
opportunity?

“The most specifically
relevant event to
arts sponsorship and
philanthropy that I have
been to... I learned a lot.”
Laura Sears,
Associate Director, Execucare, UK
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OUR OFFER
GAIN EXCLUSIVE
ACCESS TO
KEY DECISION
MAKERS IN
YOUR MARKET

Partner with us to:
• Access a global network of galleries,
museums, biennales, performing arts,
foundations, business and luxury groups
• Associate your brand with the leading
international event for senior art professionals
working in fundraising, sponsorship and
philanthropy
CB will promote your organisation through a
one year communication campaign to our global
audience of 15’000+ arts professionals.
•
•
•
•
•
•
•
•

Brand Association as a ‘Global Partner’ or
‘Official Partner’ of CB Sydney
Acknowledgement in the conference
promotional campaign and media
Editorial opportunities in the conference
programme
Introduction to high calibre decision makers
and Key Opinion Leaders
Complimentary and preferred rate
conference tickets for your team, clients and
partners
Dedicated communication and PR campaign
On site promotion (exhibitor table, flyers,
ads)
Exclusivity in your category

“It is the perfect size big enough to attract some
great speakers but small
enough so that there is
an opportunity to meet
and speak with most of
the participants. I really
enjoy it and came back to
work feeling energized and
excited.”

Kevin Bradley, Group Account Director,
AKA NYC
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FORTHCOMING CONFERENCES

REGISTRATION AND CONTACT

2019/2020

FUEL YOUR
FUNDRAISING

Theme: Inclusivity
Host venues: Montreal
Museum of Fine Arts, Grands
Ballets Canadiens and
Concordia University
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Theme: Leadership
Host venues: Australian
National Maritime Museum,
Art Gallery of New South
Wales and Sydney Living
Museums

Theme: Placemaking
Host venue: Plateforme 10

Register today at
culturebusiness.art

For enquiries and sponsorship
opportunities contact:
Janine Kersten
Project manager
T: +49 30 26 03 03 81
E: jkersten@agendacom.com

Communicating the Arts is staged
by Agenda, communication
agency for the arts.
Agenda
Suite 405 Level 4, 83 York
Street, Sydney, NSW 2000,
Australia
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